
 

 

  
 

Lidická 20,  
602 00 Brno 
+420 549 216 707 

Sokolská 4, 120 00 Prague 2 
+420 242 425 903 

www.robertnemec.com 
info@robertnemec.com 

fb.com/RobertNemec.com 
twitter.com/RobertNemec_com Page 1 of 16 

 

  

 

 

 

 

Automated Web Mention Monitoring 

 

 

 

 

 

 

 
Martin Šimko (@MartinSimko) for Marketing Festival 2015 

 



 

 
  

Page 2 of 16 Lidická 20, 602 00 Brno 
+420 549 216 707 

Sokolská 4, 120 00 Prague 2 
+420 242 425 903 

www.robertnemec.com 
info@robertnemec.com 

fb.com/RobertNemec.com 
twitter.com/RobertNemec_com 

1. The issue 
People are bound to be talking about you and your brand on the Internet. Not being 
aware of what’s being said can negatively impact your online reputation. You can also 
learn from these discussions and improve your services, products or customer support. 

In every field of endeavour, people are dealing with problems – not knowing how to do 
something, needing expert advice or looking to find the content they need. 

Knowing about these mentions of your brand and on related topics in the field facilitates 
your being able to respond. While you can improve your branding, you can also establish 
many contacts through which you gain new clients and customers (and back-links of 
course). 

2. What’s the deliverable 
The deliverable output is one or a range of tables with links to specific pages directly or 
indirectly referring to your brand or areas of expertise you have and can contribute in. 
This gives you the chance to browse the individual mentions and respond to them. 

The table can look something like this. It contains a snippet of text around the monitored 
keyword, a link to the page, and further information. 

 



 

 
  

Page 3 of 16 Lidická 20, 602 00 Brno 
+420 549 216 707 

Sokolská 4, 120 00 Prague 2 
+420 242 425 903 

www.robertnemec.com 
info@robertnemec.com 

fb.com/RobertNemec.com 
twitter.com/RobertNemec_com 

3. Tools needed 
To set up the monitoring according to this guide, you will need the following tools. These 
are Web applications, so you don’t need to install anything on your computer, only to 
register. 

! https://mention.com 
! https://www.google.com/alerts 
! http://www.talkwalker.com/ 
! http://www.rssmix.com/ 
! https://ifttt.com/ 
! https://drive.google.com - for the tables 

4. Setting up 
The whole procedure can be summed up in a few steps: 

1. Preparing the keywords to be monitored. 
2. Configuring the monitoring applications Mention.com and/or Google Alerts 

and/or Talkwalker. 
3. Aggregating the references found via RSS Mix and IFTTT into a Google Drive 

table. 
4. Evaluating and refining the monitoring. 

Keyword preparation 
The first and very important step is to prepare all the keywords to be monitored. This 
determines the quality of the information obtained, as well as its quantity. 

Don’t be afraid to use plenty of words in the first instance, (and more general ones, too). 
Working with monitoring always involves feedback, and the editing of keywords. 

Be sure to include in the list any words that are linked to your brand. Also include the 
names and surnames of those who publicly represent the company, publish articles, etc. 

Also include any words as may be commonly mistyped. This you can find out e.g. 
through Google Analytics, Google Webmaster Tools, or keyword analysis tools such as 
Sklik and AdWords. 

By doing so you will capture any mention of your company and staff. 

In the next set of keywords you can define the words associated with your subject area. 
These can range from more general words to more narrowly focused terminology. 

You can establish these thematic words in several ways: 
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! Look in Google Analytics (or another analytical tool you actively you use), and 
identify the words that visitors to your site are putting into search engines – 
whether the free or the commercial ones. 

! If you have an internal website search, Google Analytics will also reveal what 
words the visitors are looking for. 

! Take a look in Google Webmaster Tools, where you will find further words not 
provided in Google Analytics. 

! Use the keywords analysis tools in Sklik and AdWords. 
! Look at the Seznam or Google search suggestions offered. In the case of Google 

you can use the tools http://keywordtool.io/ or http://ubersuggest.org/. 
! Review thematic discussion forums and see what people are regularly talking 

about. Also include phrases in the form of questions. 
! Keep working with your Web content – if you write articles on specific topics, use 

them for monitoring, too. 

Having analysed all your sources you should end up with a list of all the important 
words. 

For example, for Abivia.cz the monitored word-list could include: 

! abivia, 
! abivia.cz 
! abivie (typo) 
! insolvence.cz 
! David Vozák (the Company Director) 
! “oddlužení” (debt relief) 
! “osobní bankrot” (personal bankruptcy) 
! “jak vyhlásit bankrot” (how to declare bankruptcy) 
! “návrh na insolvenci” (insolvency proposal) 
! “jak podat návrh na insolvenci” (how to file for insolvency) 
! “kde podat návrh na insolvenci” (where to file for insolvency) 
! “insolvenční kalkulačka” (insolvency calculator) 
! “podmínky insolvence” (insolvency conditions) 
! “žádost o insolvenci” (insolvency application) 
! ... 

Setting up the monitoring applications 
The next step is to set up the keywords in the monitoring programs. We recommend 
using Mention.com and Google Alerts, or Talkwalker. These are independent tools, and 
so each one provides different data. Their outputs (the mentions found) will of course 
overlap somewhat. 

Enter into each of the tools the keywords you’ve prepared. Each tool has its specific 
configuration settings. 
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Ment ion .com 

Up to five keywords can be monitored as part of one alert. You can also specify exclusion 
words – where you know that your chosen words are often associated with other words 
irrelevant for your purposes, you can enter these as exclusionary. 

Once filled in, the keywords in Mention.com may look like this. 

 

On the next page you then select the resources you want to monitor – social networks, 
blogs, videos, forums, etc. To begin with I advise that you leave everything enabled and 
perhaps get round to disabling some following your evaluation. 

Do also fill in any sites that you wish to block. These are the sites outside your chosen 
target area – typically your own sites. You will most certainly be fine-tuning this list in 
the course of your future evaluations.  

The configuration can end up as follows. 
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Goog le  A le rts  

Google Alerts has a simpler setup. You enter a keyword, and select a language and a 
region where you want to monitor it. When it comes to the “How many” option always 
set to “All results” and for “Deliver to” chose “RSS feed”. 

The configuration can then end up similar to the following. 
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Note: When it comes to monitoring keywords, you can also make use of advanced 
operators such as “*”, and operator modifiers “OR”, “AND”, “-”, “+” etc. 

Talkwalker  

Setting up Talkwalker is similar to setting up Google Alerts. Choose what types of 
content (Result type) you are interested in, as well as the language and how often the 
alerts are to be sent.  

The configuration can end up as follows. 
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Aggregating references in a Google Drive table 
To make it easy to look at the web-mentions found, it is advisable to put them together in 
one place. That way you won’t need to browse for each word separately. This is why it 
matters to aggregate all of the references in a single table. It will save a lot of time, and 
everything will proceed automatically. 

All the three above-mentioned application can export the referrals list as an RSS. You 
will find the URL of the RSS feed in each of the applications. The following screenshots 
will make them easier to find. 

 

Mention.com 
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Google Alerts 

 

Talkwalker 

Get your RSS feed URLs ready for all the alerts that you have previously set up. 

It is important to set the aggregation into the table separately in each application. That’s 
because each export feed has a slightly different structure and if these converged in one 
table it would be a bit of a mess. 

Now make all the RSS feeds from one application into a summary RSS export by means 
of RSS Mix.  

This is very simple – just go to the web site http://www.rssmix.com, insert a list of URLs, 
or name them (optional), and click on create. 
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In this way, all the RSS feeds from the given tools are merged into one – which is 
available via an RSS Mix, URL, e.g. http://www.rssmix.com/u/007/rss.xml. This is then 
used in IFTTT.com tool.  

Proceed in much the same way for the other monitoring applications. 

After you log on to IFTTT you then create a “new recipe” and continue as per the 
following screenshots. 
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Evaluating and refining your monitoring 
At this point you are gathering up all mentions in a Google Drive table. These must now 
be processed by a “real live person” and evaluated to see what is or is not worth 
responding to. 

You may, for example, wish to set up conditional formatting in the table, so as to 
automatically highlight the sites of interest when checking. Conversely, those that you 
can safely ignore. 

Do keep the monitoring applications settings updated regularly – deleting keywords that 
bring no relevant mentions. Augment by adding new words, etc. 

 

 

 



 

 
  

Page 16 of 16 Lidická 20, 602 00 Brno 
+420 549 216 707 

Sokolská 4, 120 00 Prague 2 
+420 242 425 903 

www.robertnemec.com 
info@robertnemec.com 

fb.com/RobertNemec.com 
twitter.com/RobertNemec_com 

Contact us 
RobertNemec.com 

Web: http://robertnemec.com 
Tel: +420 242 425 903 
E-mail: info@robertnemec.com 

 

 


